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"Everything we do, we do to enable our 
partners to achieve their full potential"



COMPANY 

OVERVIEW

Aspire Global is a leading platform-provider to iGaming-
operators, providing a first-rate turn-key solution, 
enhanced by professional services and exclusive content.

Founded in 2005. Counting 160 people today, with offices 
in Malta, Israel and Ukraine.
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IN BRIEF:
ASPIRE GLOBAL - BUSINESS LINES

PLATFORM SERVICES 

FOR OPERATORS

PLATFORM
B2B

EXISTING BUSINESS LINES
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Local regulated markets
(or paying TAX)

Soon to be regulated
70% of revenues

LEADING CUSTOMER 

FACING BRANDS

KARAMBA
B2C

PROPRIETARY

GAMES

ADDITIONAL ASSETS

GAMES
B2B

And others
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18.4aϵ
REVENUES
+14% Y/Y

2.8aϵ
EBITDA
+6% Y/Y

9.7aϵ
B2B REVENUES

+24% Y/Y

15%
EBITDA Margin

69.2K
C¢5Ωǎ

+28% Y/Y

Å Revenues growth driven by increase across the network, B2B shareof the incomewas53%

Å Main EBITDA increasedriver wasgrowth in revenues, accompanied by lower increase in expenses

Å Bond issuance -ϵ27.5 Ƴƛƭƭƛƻƴ ǎŜƴƛƻǊ ǎŜŎǳǊŜŘ ōƻƴŘ ǳƴŘŜǊ ŀ ϵ80 million framework for M&A purposes

Q1 IN BRIEF:
FINANCIAL HIGHLIGHTS
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1.

2.

SPORTSBOOK LAUNCH
Sportsbook launch on both B2C & B2B, including launch in Portugal

3.

ALLER MEDIA
Continued focus on strong partnerships in regulated markets

MANAGEMENT FOCUS

Q1 IN BRIEF:
OPERATIONAL HIGHLIGHTS

Enabling dedicated focus on Platform services & product andKaramba

3
Brands 
signed

3
Brands 

launched

36
Partners on 
the platform



OPERATIONALUPDATE
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B2B ςRECORD NUMBERS FOR FTDs, +38%

Å Launched 3 new brands: TopTally, PirateSpin, Goliathcasino

Å Signed 3 new partners

Å Sport launch for Portugal brand

Å Streamlined the portfolio and closed small brands to improve 

efficiency

Å Q1 2018 revenue impacted by lower platform fee from 

Karamba due to big win on the last days of the Q

* income in this slide includes: platform fee and royalties from our 
proprietarygames on "outside the platform" operators

9.1
10.2

11.5 11.6 11.0

1.41 1.62 2.19 2.66 
1.82 

Q1 2017 Q2 2017 Q3 2017 Q4 2017 Q1 2018

Revenues EBITDA

Å Revenue grow more than 20% Y/Y

Å EBITDA grow 30% Y/Y
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B2B HIGHLIGHT:
SPORTSBOOKςA UNIQUE OFFERING IN THE MARKET

Å Major milestone for the company after several months of product development. This will enable 
Aspire attract different player's segment , as well as different Partners

Å ASPIRE is the first platform provider to offerfull-service (turnkey) on sport vertical

Å Unique feature ςthe bet recommendation tool we implemented in our product doesn't exist 
elsewhere

Å 3 brands to be live on the World cupperiod

Å Initial response ςfrom the first full month we see better results than expected
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B2B HIGHLIGHT:
ALLER MEDIA ςOUR TYPE OF PARTNER

Å Strategyςthis dealisexactlythe type of dealsmatchingthe ASPIRE GLOBAL'splatform solution 
in regulatedmarkets.

Å iGaming brand to go live in Q2. First with casino and later on another vertical

Å Partnerships with media companies means that on regulated market they can utilize their media assets 
to generate traffic, and ASPIRE will complete the offering with itsplatform and full services

Å Repeating positive trend from Portugalwith one of the biggest media companies there (Cofinamedia)

Å Danish gaming license recently extended

Å Swedish gaming market next in line for re-regulated - preparing applicationand seeking for the right 
partners
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B2B HIGHLIGHT:
GAME DEVELOPMENT ςAN ADDITIONAL ASSET

210
WEB 

GAMES

73
MOBILE 
GAMES

9 
NEW GAMES

TO BE 

RELEASED 

IN 2018

PROPRIETARY

JACKPOT

CONTROLLING MORE PARTS OF THE VALUE CHAIN

ÅWe see proprietary content as a strategic advantage

Å Creates an additional income stream as well as 

saving costs

Å Progressive JP launched last summer 

with good performance

Å During 2018 Aspire will release 9 new games
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B2C ςAIMING AT REALIZING THE FULL POTENTIAL

Å Management changes

Å Launch of Sportsbook including Karambot

Å Q1 2018 revenues and ebitda impacted by big win on 

the last days of the Q.

ÅC¢5ΩǎΥ +18% (Y/Y)

Å 41% (3.5aϵύ Marketing cost (36.6%/2.7aϵ - Q1 2017)

8.2 8.4
9.3 8.9 8.6

1.2
2.0 2.0

1.2 1.0

Q1 2017 Q2 2017 Q3 2017 Q4 2017 Q1 2018

Revenues EBITDA

Å Revenue increase 5% Y/Y
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B2C HIGHLIGHT:
KARAMBOTςA UNIQUE FEATURE

WHAT IS IT KARAMBOT?

Å Machine that constantly scans through ALL football betting markets 

available for betting in order to provide players with bet suggestions

Å The KARAMBOT combines machine learning together with pre-

defined scenarios set by professional gamblers in order to provide bet 

suggestions alongside relevant paired stats, both pre-match and live.



FINANCIAL UPDATES
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POSITIVE GROWTH
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11.2

12.0

13.3

14.3
14.4

Q1.17 Q2.17 Q3.17 Q4.17 Q1.18

61.7

63.8

67.9

71.9

74.2

Q1.17 Q2.17 Q3.17 Q4.17 Q1.18



DEPOSITS & REVENUES  JANUARY - APRIL
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KEY MESSAGE

Å January - seasonally slow start

Å March - high record of deposits, exceptional high payout 

that returns on April

Å Net gaming in April - the highest month ever with 60%

growth from April 2017 and 33%growth from the average 

monthly 

NGR in Q1 2018

Å Key drivers behind Q1 developmentis the addition of 

strong partners in the recent months

Å in the coming quarters we can expect increase activity in 

sport vertical as the world cup is around the corner

11.4 11.1

13.3

14.4

6.2 6.2 6.0

8.3

2018/01 2018/02 2018/03 2018/04

Deposits Net Gaming


